POLITICAL ECONOMY OF COMMUNICATIONS
COMMUNICATIONS 514

Bettig129 Carnegie
Fall 2008 Office Hours: Tues: 9-10:45; 12:30-1:30 & by appt.
e-mail: rvb3@psu.edu

Course Description and Objectives: This course designed to introduce students to
the theory, method and practice of the political economy of communications. We
begin with an introduction to theoretical approaches to the political economy of
national and international communications systems. We will then examine how these
approaches have been applied to the study of the culture industries, intellectual
property, and the Internet. We conclude with an assessment of the political economy
approach within the broader context of mass communications theory and research,
including feminism, cultural studies and policy studies. The intent of the course is for
you to become conversant with this important body of research and to be able to
incorporate the political economy approach into your various research programs.

Organization and Structure of Course: This will be a reading course that depends
heavily on student preparation for and participation in class discussions. The written
work for the course is a term paper that engages or utilizes the political economic
approach to communications in your chosen area of specialization. You will be asked
for a term paper proposal and bibliography, literature review and rough draft as the
semester progresses (dates to be determined). The papers will be presented during the
last two class sessions. Final drafts are due at the end of the semester. Additional
written work includes five 2-3 page reaction papers that link the course readings to
events and developments within the economic, political or communications systems.
These can be generated from your own sources but should somehow be integrated
into course materials. The purpose of these reaction papers is to foster applications of
the political economy framework to ongoing phenomena. We will also have weekly
sharing at the beginning of class regarding current media and communications
developments (these also make good material for reaction papers). The overall
evaluation of your performance in the class will be based on attendance, participation,
reaction papers, and the quality of the term paper

Course Texts: Assigned

Ronald Bettig, Copyrighting Culture: The Political Economy of Intellectual
Property, Boulder, CO: Westview, 1996.

Vincent Mosco, The Political Economy of Communication: Rethinking and Renewal,
London: Sage, 1996.

Robert McChesney, The Political Economy of Media, NY: Monthly Review, 2008
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