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about 19C2)

utline 2nd Readinge

11T, Commundcations policy ond structurs in the Communicatlons Revolution (frow

(2) "The Communicadions Revolution: general theory.

(1) ‘The market sspect of the Communications Revolationo

2)

(3)

(L)

(1.1)

(1.2)

Population changes

(1,11} Increase in compa%ison with growth of productive
caracitys

(2.12) Crhamping compositicn of populatinn; "meltinglpot“o

Increasing pressure of supply on dsmand: tendencies toward

a wmarkxeting economny,

-

Proscures from capital, entrepreneurship and labor suvpply Lor nov
marlzets for consuaer nore-durable goods and scrvices,

<

Trn the commnications avea three kinds of rew warkels dsvelopeds

(3.2

L)

W
°
1)
e

(3:3)

Ezsed con parson-ig=pergon comuunications teshniyues in iols-
pheny and telegraphy: radio telephony and teleygraphys; TV;
facgimile, etc.:

e ]

(3.1%.) Perzon-to-per sepvive for both business ard indi-

son
vidual purpesss,
(3:12) Mass producticn of service: broadcasting of AH, Fﬁ,'ivﬂ

"Based on clder arte in entertalnment and wducation, end tech-
nigues developed in the 12th Century in relation to phobtography
(cameras, film, projectors): the art znd industry of uotion
pictores. 1V, in its tine, came to share in this merket,

Based on the printing press and innovations Lo preduce greatsr

~

epecd, cheapness, and coler Yeproducilon: a mass market, fox
(3.31) MNowspapers, mzgazines and buoks,

(3.32) New products: comic books, picturc magezines.

Irvention, innovsiion, aad tha airucture and policy of wrzsnizaticns
in the Conrunications Revolution, .

" .

e
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(5)

(6)
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(Lel) Invention as effect and as cause; as induced and as
accident, )

(442) Innovation: a policy; with certain preconditions:
(L°21) Expactation of profits; patent situation,
(4.22) Adsquate financial resourcss for promoticn,

(4.23) Favorable situation in inter-corporate strategic
relations,

Sizey; rationalisation and responsibility in the organization of the
Communications Revolution,

(5.1) Degres of compatition and relative nunber of entarprises in
various branches of communicatiocns industries as afiected by
ease cof access,

(5.2) Dominant position of large enterprises in all branches.

€Q

(5.3) Relation of rationalization to size of enterprisa and nsansz
of irmdustry. Raticmalizaticn: eificient utilizatlon of all
currently available techniques.

(5.4) Relation of increase in advertising for print mzdia to arount
of interperatration and articulation of organization and polic

between media and adverhisers and agsncies,

(5.5) Relation of degxee of ariiculation and interpensiration of
broadcast media and advertisers and their agensies to respcon-
sibility for policy decisions,

(5.6) Relation ol degree of articulation and intexrpenetration ef

broadcast media and governmont agencies in respact to radio
technology and responsibility for pelicy decisions.

(5.7) Relation of degres of articwlation and interpensiration of
broadeast mediz and investment bankers to responsidility for
policy decisions,

(5.8) Relation of degree of articulation and interpensiration of
telephons' industry with broadcast media, print media, governe
ment agencies, and investient bankers to responsibility for
pelicy decisions,

The outcorme of the Communications Revolution.

(6,1) Policy questions rzised by rise of new and powerful comwunica-

tions instituiions, interlocked with the largest segwents of
private business and with government,

{ ~d
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(6.2) Erosion and displacement of earlier institutions which

fcromerly servad needs now the gubject of market exploitation.
(6.3) Some of the biases of the Corcunications Revolution:

(6.31) Tho tias of print (Innes).

(6,32) The bias.of ywiro-telegraphys

(6.33) The bias of wireless and wire-telephonys

(6.331) Effect of telephony in person=to-person
communication,

(6.332) Effect of telephony in automation,

(6.333) Effect of broadeasting,
(6.3L) Values as biased by monopolies of time and spaceta
(6.341) The dichotomy in values in our cuiture:
(6,3411) The imme&iacy bias for the individuzl.

(6,342 The perpatuity blas for buginass
organizations,

(6.342) For the individual at work, the difinsion of
responsibility de-personalizes decisions and
alienates him from value orientabions.

(6.343) For the individual at leisure, the effect on
anoaie, punitivenoss.

(6.l;) Polarization of world power between U.S., and Soviet blocs puts
our policies and values to the survival test; adeuuscy of &

market tesit.
(6.5) Alternative policies for enforcing policy responsibility:
(6.51) Anti=trust policy plus entreprensurship in the markeiplaca.

iv

(6.52) The self-conferred "social responsibilivy® doctrins:

14

(6,521) For the presse

»
LSS T VR L P

(6.522) For common carriers. ‘ y
(6.523) For broadcast radic licensess. ;
‘ ) 4

(6.53) Social accountability doctrine {for lack of bstter mamaj}.



(6.531)
(6.532)

(6.533)

(6.534)

(6.535)

(6.536)

III = 4 -

Possibility depends on recognition of public
concern with operating policies of comaunications

azencies, -

Necessarily involves consclous action by represen-
tative bodies to croats accounbabil}ty of ccumuni-

cations agencics.

Rests on eliminabing "cultural lagh in thinking of
bases of policy.

Assumes that policy results follow from policy
rather than from "bigness® or “"smallness of enter-

prises®.

Is capable of finding various solutions for various
policy problems in communications agencies,

Is presently far from clearly formulated.
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Readinzs, '
The works of Brady, Imig, and Mills cited in I, Methodological
/, introduction, '
l. ills, C,-Wright, The Power Elite (N.Y.: Oxford Univ., Press, 217.3
1956). K62hp-
Smythe, Dallas ., The Structure and Policy of Electronic
Comnunications, Chap. 1.
Smythe, Dallas ¥., "“The Cultural Context of Religion and the
Mass Kedia" (dittoed), August 1958,
Smythe. Dallas W., “The Meaning of the Comaunications Revolu-
_— . tion", Social Action, April 1958, p. 16-23.
358

« Brady, Robert A., Business as a System of Power (HeYo: Colum=-
bia Univ. Press, 1943Je 4Lnvro, by Rovert S, Iynd and E720b

Chaps., 6=9.

—Arnold, Thurman Vo, The Folkiore of Capitalism (New Haven, 330.1
Yale Univ. Press3, 1937). Aré5
Potter, David M., People of Plenty (Chicago: Univ. of Chicago 91193
Pressy; 1554), Chap. 8. P85p
Prothro, James /o, Dollar Decade (Baton Rougs: L.S.U. Press, 338.973
3954). Polia
~ Daniellian, M. Ro, As To and T. (Mew York: Vanguard Press,
1939), Cnape ifo
Whyte, ¥, Ho, Is Anybody Listening? (Kew York: Simom and 6g§
i B621

Schuster, 195¢)¢

Levitt, Thoodore, "The Dangers of Social Responsibility™
ctro 1958; po b.l"’SO .

Harvard Business Review, Sepb.=0

Kelley, Stanley, Professional Public Relations and Political 327
Power (Paltimore: Jonns Hopkins Unive Press, 1955 ). Kz26p
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(b) Telephone,

(1) Emergence of "social responsibility" policy for monopolies (under
Je P, Lorgan and T, N. Vail), 1907-1320.

(1.1) Organization policies

(1,11) On position and size.

(1.111) Acquisition of Western Union; subsequent
divorcement as result of anti-trust policy.

! (1.112) Negotiation rather thap warfare as means of
acquiring independsnt telephone properties;
nodification of this policy as result of anti=-
trust policy; the Kingsbury Commitnent,

(1.113) Research and patents as means for za2intaining
pesition and developing new markets; the start
of Bel). Iaboratories and its research policy

("pure” rather than "applied" research emphasis)a

(1.12) On relations with government and public,

(1,121) A universal public relations policy based on
gocial responsibility” adopted.

(1,122) Relations with government at all levels based
on public relations policy and avoidarce of
conflict: public utility status is walcon

'leao

(1.2) Service policy and practice:

Availability; consclidation rather than coumpetition

(1.21)
with independent companies in providing gervice.

(1.22) Quality; the consequences of a policy of applied re-

search: essential radio inventicns ratented outslde
telephene organizationy innovation in ijmoroved tele-
phone service stymied unbil patent pool agreemants.

(1.3) Rate policy to 1917.
(loh) Income and its distribution:
(L.41) Labor standards and welfare unions.

(lchz) ProfitSo
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(1.5) - The ncw organization policies are tested: ths 7S-year
controversy over public ownership-is "settled" in favor
of private ownership with social respcengibility, :

(1.51) The national administrations?! efforts:
(1.511) The Wanamaker program and report,
(1.512) The Wilsonian program and report,

(1.52) The strategic setting: ' )

(1,521) The common concerns of railroads, tele-
graph, teleohona, public utilities, and
investment bankers,

(1,522) Wartims conditionss

(1.5221) Rising costs; detericration ia
service standards becauss of in-
creasing demand, labor turnover;
etc.; inevitability of rate in-
creased and of public resentaent
‘against inefficiencissa of full
employmant, under wartime condi-
tions,

{1.5222) Wartime partnership cf govermment
and big business; the Council of
Naticnal Defensa, dollar-zi-year
men; Walter Giffcrd, Directer of
Council of National Defsnse. 1916,

{1.5223) Vartime bills calling for govern. .
ment ownsrship of radio; Havy and
Army relations with patent-holders
and equipment suppliers,

(1.523) Congressional hearings on resolutions calling
for government contrel of telephone, telegraph.

(1.524) The operating contract,
(1.525) The record of government “cperation®.
(1.526) The way it was endsd. .

e i

(1.527) The results: -~

ws

(1,5271) Crushing defeat of governmsnt
ownership drive.

@oda . lalkts ook



(2)

(3)
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(1.5272) 1Immediate gains in revenue; postwar
rate policy,

(1.5273) Acquisition of skill in workina with
governzent and public,

(1.527L) Brilliant success of new organization
policies; establishment of primacy in

public relations policy for the
bueiness conmunity,

The Fatent Pool Agreements and the allocation of electronics markets.

(2.2)

(2.3)

(2.4)

(2,5)

(2.6)

(2.7)

Through mutually ageressive rescarch and patent policies, major
‘UeS. manufacturers of telephone and radio eyuipment vare by the
end of World War I mutually stalsmatad from developirg a variety
of naw markets, '

Military procurcment policies had temporarily superseded patent
restrictions during the Var while 211 radio was unxler Navy con-
trol; at end of war when government ownership was defeated,
irresistable pressures broke the patent jan.

General LFlectric created RGA and gave it the properties which
it bougnt from Axerican Larconi Company (an English company
which owned the Alexanderson alternator), Agreemsnts beiween
RCA and Pritish lLarconi providing a cartel for divisicn cf
world markets. G.E., and RCGA agreed Lo a division of functicn
(Go5. to manufacture; RCA to gell and operate radio equipment},

AT, & T, joinec the cartel in 1920 in the first of the patent
pool agreementsy Thisimsursd for RCG: the developzent of ths
marxet for radiatelegraphy, and for A.T. & T, ths warket for
person~-to=perscn telephony.

In 1921 the carbel was sxtendesd %o includs division of markets
with United Fruit Company and VWestinghouse Electric Company.

Out of these egresmants, A.T., & T, obbained guaranteecs againgh
competition for its domestic wire-telephone system by'eluher
other wire=telephone systexs or radic=tzleghone systems.

The thecory of research and patents: ascurity thiough aggresive
research and patent policy, leading fo psnstration of the "homs®
marksts of rivals, and periodically to mutual swapping of
Patent threits,

Telephone "trusteuship” (or sccial responsibility) in action 1920-on,

(3.1)

. N
4

Organization,

LR 4
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(302)

(3.3)

(3.1)

(3.5)

II] = 9 w

(3.11) Rasearch, patents and innovations as tactical weapons
in intercorporate relations,

(3,111) Radio and the 1926 patent pool agreementsa
(3,112) The 1932 patent pool agreements,

(3,113) Expansion in non-communications electronic
markets in and after VWorld var II.

(3.12) Anti-trust policy: tha 1949 case.
(3.13) Relations with the financial community,
(3,1L) Relations with stockholders,
(3.15) Recruitment of managexent pereemielo
(3.18) ILeadership in business policy on gs?ernment relaticns,
Comron carrier service.
(3.21) Availability.
(3.211) Urban,
(3,212) Rural,
(3.2121) Rural telephons coniraction,
(3.2122) Covornzent intervention,
(3,2123) Rursl telephone expansion.
(3.22) Quality.
Comzon cérrier rates,
(3.31) Employmant of the public utility concept.
(3.32) Results,
Income and its distribution:
(3.41) To cwﬁerso
(3.42) To empléyees; laber relations policy,.

Effects of teslephone policy, ’ \ 3

b
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Readin; °

UoSs Post 0ffice Departzent, Government Crnership of Elece

trical Cemmnications industry. So Doc, 399, 63rd Cong.,,

2nd Sess,, 191l

Daniellian, N, Roy A.T, and T,

Federal Coianications Comzission, Report on the Investigation
of the Telephona Industry in tho Uivited St es,” (1939)

Vail, 7. R., "Public Utilities and Public Policy", ﬁﬁ%ﬁﬂ&iﬁ
' Eonthly; larch 1913, p. 307-19,

Brady, Robert A., Business as a Systen of Powar, Chaps, 7-9

Saythe, Callas Wop The Structure and Policy of Elscironic
Contunication, T, Nbob 2,

U.S, House of Representatives, Anti-trust Subcommities of the
Corzittes on the Judieiary, 85th Cons, 2nd Sess,
JIy N Sc) 2
Concent Decrea Prowran of the Department of Justica,
Part II, Vols, [, 1%, 1. Azericzn Teleplcns and rele-
e 2 e 2 2 " ey

graph Company. U.S, Governzent Frind. OfTice, 1958,
Read testirony of Hol:is Baldridps Vicvor H, Lrarer

of : (Ehegt | 2
Horace P, Moulten, T. Erocike Price, mdward Croslard,
Edward A, Foote, Berpard Strassburg, in that order,

Deiare, Gecrge, The Pudire (a novel) (N.T.: Putnam, 195¢)
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fe) Other Commen Carriers: uelezraph and international comrunications.

(1) Telegreph, |

(1.1) Rslation o A.T. & To
(1.2) Regulation.
(X.3) lLerger of Postal-Telsgraph and Western Union, 19L3.
(L.i) E2lated rationalization and innovation: 194 3~presznt,
(2) Interration2l Communications.
(2.1) Organization,
: (2.11) Two branches:
(2.111) Cables,
(2.112) .I-‘.adio:
(2,1121) Radio=telephony: 4.7, & T,
(2,1122) Radio-telegraphyoe

(2,12) Hatiornal policy: compebition through licaneings
public utility monopoly status nsver conferred,

(2,13) Iock of identiiy betwsen policies of the nation and
of ozerating companies,

(2.1l) Considerations of new policy: 1932, 194143, 1945,
1950=cn, The s2smingly inseluble probiems of creating
- a merged organization,
Readinzle
Fedsral Comavnications Comuission, Statistics of the Cormunications

in the United States (latest annual edition).

Ircusbey

~—e

Leigh, Robart and White. L., Peoples Speaking to Pesples.

UeSo Senate, Subcownitice ol the Commiitss on Interstate Jomuerce,
79tk Cong., lst Sess. Pursuznt to S, Rez. 187, Heaminzs,..Study

of Tnternational Cormenications, Parts 1 and &, 1945,

Presidens's Communications Policy Poard, felecoumunications: A
Pro-ran for Pros-ess, Vashington, UsS. Government Prini.
0iticc, 195L, Chips. 3 and ko

s
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(d) Radio Structure and Policy.
(1) The mature ard scope of radio services.
(2) Thzory of radio spactrum allocation.
(3) O#ganization of radio services.
(3.1) Intra-nationally.,
’ (3e2) -Internationally.,

(4) Internetional radio allocztion3 policya

Readings.

DL L '
Smythe, Dallas Vi,, Structure and Policy of Electronic
Comruni.cations, Ghaps, L, (s 9p 0y 0y 95 100

Join%t Technical Adviscry Cerumittee, Radio Spectrum Consor-
vation (NeY.: icGraw-Hill, 1952)

Presidentds Communic:tions 2olicy Board, Telecommunications:
A _Program for Propress, vhaps, 1, 2, and 56

Codding, Go fe, JT., The International Teleconmyunications
oy
Unicn,

m";‘m*‘a'x‘—'ﬁv*ca

{e) Radio Broadcasting.
(1) Its ‘mnovation,
(L.1) Stegzed from the 1920 patent pool agreensnts.
(1.2) An zmbivalent institution, 1920-1927.
(1.21) Econoric gupporie.

(1..211) In beginning: station opsration a means of
selling sets —=- stemning Ixom patent poel
agreemonts.

(2,212) A.T. & To's "pay station" policy.

(1.213) Growth of advertising surport.

(1.21h) Networking: the essential skeleton,

{1.215) 1926 patent pool agreements.

s

(1.22) Legal status:

Lid
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(1.221) iaws of 1911 and 1912,

{1.222) Inadeyuacy te control brvadcasting:
court decisioas, 1923, 1926,

(1.223) Radic Act of 1927: a unique institution
created,

. (1.224) Cormunicatione Act of 1534s a regrouping

of government functions,

{2) Organisation,

(2,1) Respsneibility for station and network policies: relztions

withs .
(2,11) The ownership of radic uetwerks and stations.
(2.2.2) Relations with:

(2.121) Radio equiprent manufacture:rz.

(2,122) Other nedias newspaper and motion ploiuve

cwnership,
(2,123) Radio advertissrs; zdvartising agencizs.
(2,124) Eanking,
{ée125) Covernuent agencies
(2,128) Telsphone inddustiy.
2012?)- Phonograph record irdustiy,
(2,2) Anti-mcnopoly policy,
(2,21) inti-trust in general.
(2,22) Chain breadcasting regulations.
(2.3) Policy on opinion brozdeasting.
(2,31) Editorializing,
(2°3é)' Freedom of speech: ¢he Harold Scobt case.
(2.33) Controversial issues,
(2.3L) Political carpaign droadcasts,

(2.4) Station licensing pclicy: theory and practica.

-

b ¥

—

b u_. wilt
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Readings.
'—"-Eg'hanielli.an, Ne Rop AoTo & To, Chaps, 5, 6, 7.

Lessing, Lawrence, Man of High Fidolity: Edwin Howard
Armstrong (PhI1a; and N.T.: Je B> Lippincott Co., 1956.)

n

Rose, Cornelia B,, National Policy for Radio Broadcasting 38k,
(N.¥.7 Harpers, 1940), R72n

Friedrich, Carl J, and Sayer, Jeannette, The Development of
the Control of Advertising on the Air, (Gambridge,
kass.: Harvard Univ,, 19540J.

Jome, Hiram L., Econcmics of the Radio Industry (Chicage, 1927).

Schmeckbier, L. F,, The Federal Radio Commission (Wash, D.C.:
Brockings Inst,, 1932), g

Federal Communications Commissiony Report on Social and Economic
Data (Vash, D.Co,, 1938). 384.5
_ ] , UN 32re
Pederal Communications Comnission, Report on Chain Broadcasting
(Wash. D.C., FCC, 1941),

Federal Communications Commission, Public Service Regponsibility
of Broadcast Licensess (Wash. DoCo, FCC, 19L0)o

.5 Radio Program Controls: A Network of
Inadequacy’, yale Law Journal, Vol. 57, p. 275-296,

Federal Comnunications Commission, Economic Study of Standard

Broadcasting (Wash, DoCoy FCCy 1947)5

Federal Communications Commissicn, Statistics of ihe Comnunica-
tions Industry in the United Staves (annuzl numbers)

Edelman, iurray, The Licensing of Radio Services in the United
States (Urbana: Unive. of Illinois Press)

Smyths, Dallas W., "A Mid-Century View of Competiiion in the
Broadcasting Business", Current Economic Comment; May

1952, p. 31=L6.
FCC v Zenith, 12 F2nd 616 (1926).

FCC v Sanders Bros, Ralo Station, 309 US 470 (1940) and FCC
decision cited therein, _

FCC v Pottsville Broadcasting Co., 309 US 13k

FCC v Mational Broadcasting Co,, 319 US 190 (19L43).
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Readings, (Cont?d)

In re Petition of R, Harold Scott, Pike & Fischer,
Badio Rsgulation, Vol, ILL, po 259-=26ke

FCC, In the Xatter of Editorializinge o o» Pike &‘Fischor,
Radio Regulation, Vols L, Part L1l, Pe 91, 201-225,

National Association of Bproadcasters, Broadcasting and the Bill
of Rights, 1947,

Lazarsfeld, P, F., and Kendell, P., Radio Listening in America
(NnIo Tt Pmntice-'ﬂan’ 19&850

- Lazarsfeld; P. F, and Field, Harry, The People Look at Radio
(Chapel Hill: Univ, of North Carolina rress, 1906} .

— Xead, Shepherd, The lagnificent MacInnes (MN.Y.: Farrar &
Straus, 1949) (a novel).

Siepmann, Charles A., Radio, Television and Society.

‘Inkeles, Alex, *Domestic Broadeasting in the U.S.5.R." in
Stanton, Fo N. and Lazarsfeld,; Po Fo, Communi.cations
Rescarch, 1943-19L9 (N.Y.: Harpers, 1949), p. 2¢3-95.

Royal Commission on National Development in the Arts, Letters
and Sciences, 1949-1951, Report (Ottawa: Cloutier, 1951).

Coase, R. H.; British Broadcasting (Cambridge: Harvard Unive

Press, 1950), ]

(£) Television Broadecasting.
- (1) Its innovation.
(1.1) History of ths invention to the late tthirties,
(1.2) Factors affecting innovation, 1635-1352,
(1.21) Technical.
1.,211) Frequency allocaticn issued.

(1.212) Controversy concerning enginesring standards,

(1,2121) What monochrome stardards, if it
_ was Lo be monochrome?

(1.2122) Why not color, and if so, on what
standards?



(Le213) Necessity of creating new program art forms

(1,2131) Radio broadcast had been sui generis
ag art form,

(1.21.32) TV invited borrowing from radio, cinexa,

and older tradition of stage-music hall-
variety=puppetry-circus,

(1.22) Econonic,
(1.221) Capital costs much larger than for radio to:
(1.2211) Duild stations and networks.
(1.2212) Sustain heavy operating losses.

(1.222) Inevitably raised issue of direct or indirect
eéconomic Support.

(1.2221) Role of set manufacturers.
"~ (1,2222) Role of radio networks and stations,
(1.2223) Role of motion picture intersszis,
(1.223) Posture of patents and market developuent oy
major electronics canufacturers, Influsnce
of war coniracta.
| (1.224) - Policy of FCC administrationo
(1,23) The licensed broadeast institution available,
(2) Inconme,

(2,1) Growth of total in relation to advertising expenditures in
total and for other meGia,

(2.2)7 Distributions
(2.21) Networks and non=network stations,
(2.22) VEF and UHF stations, ,
(3) Service, A

(3.1) Availability.
(3.11) Set saturatiocn. .

(3,12) Station population,




| IIT -~ 18 -
(3el2i) The de-intormixture contrcversay.
(3.122) Other engineering stardards issues,
(3.2) Quality,
(3.21) The problem of viewer tastes.
(3¢22) Program review policy and standards,
(k) oOrganization,
(Lo1l) Responsibility for station and network policies:

(4oll) The ownership of TV networks and stations,

(4.12) Relations withs

(1o121) TV equipment manufacturers,
(L4s222) Radio staticns.
- (4.123) Newspapers.
(L.124) YNotion picturs exhibitors,
(4.125) lMotion picture producers.
(L.126) Advertisers and advertising agencies.
(L.127) Banking
(4.128) GCovernment agencies,
(4.129) Telephone industry,

(L.2) The contirming issue of economic support: Fay-IV,

(Lo21) The advocates.

(4.22) The opponents.

(L.23) The stakss,

(L.2L4) The arguments ard issuca,

(L.3) Anti-monopoly policy.

(4.31) Anti-trust policy: Congress; Justice; FCC; the
Courts,
(L.32) Network regulation,

(ko) Policy on opinion broadcasting,

(4o41) Editorializing. il
(L.h2) Freedom of speech.
(hohB; Controvergial 1esuses,
Political conventions, campaigns and candidates,

-]

(L4L.5) Station licensing policy:'theory and practice,

(5) Comparative mational systems,

(501) Canada

(5.2) United Kingdom
(5.3) Australia

(5.4) Sovict Union
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Readings, )

Smythey Dallas W., "A National Policy on Television?", Public
Opinion Juarterly, Fall 1950, p. L61-475.

Smythe, Dallas Ti,, "rhe Consumers! Stake in Radio and Television® »

Suarterly of Film, Radio and TV, Vol. 6, Winter 1951,
P 1C9-1J8B,

Bauer, William Ho, "Matters Pertaining %o Compulsory and Royalty-
free Licenses, , o¥ in UoS, House of Rep., Anti-trust Subcom-
mittes of the Comittee of the Judiciary, §5th Cong., 2nd Ssss.
Consent_ Decres Prooram of the Department of Justice, Part II,
Vols II, p. 3050-3111,

Eclaurin, W, R., "Patents and Technical Progress. . .A Study of
Television", Journal of Political Economy, April 1950, p. 1L2.

Lessing Lawrence P,, "The Tslevision Freeze", Fortune, November
19119) Pe 123, o

Television Digest, Television Factbook, Semi-annual issues,

Federal Communications Comaisgion, TV Broadcast Financial Data,
annval mimeo, ”

" Pederal Cormunications Commission, First Report of Commission (Colox
T Television issues, September 1, 1950, Pike & Fischer, Vol. I,
?art IH; pe 91"2610 4 &

Federal Communications Counission, Second Report of Commission (Color
Television issues, October 11, 1950, Pike & Fischer, Vol, I,
Part IIL, po Si~hlle ,

Bogart, leo, The Age of Tslevision,

Thompson, Charles, Television and Presidential Politics (Brookings).

U.S. Senate, Comnittee on Intsrstate and Foreign Commerce, The Tele-
vision Incuiry: Allocation Fhase (Interi.m report of the Committeas)
(Journ, 3EL.5 Un386ts) .

U.S, Senate, Committee on Interstate and Foreign Commerce, The Tele-
vision Inguiry: Part I, UHF-VHF Allccation Problem
(Journ, 38L4.5 ') (especlally p. 279-304)

U.S, Senate; Comnittce on Interstate and Foreign Comzerce, The Tcle-
vision Irquirys Part II, UHF-VHF Allocation Problem =
{(d6urils 30t J

U.S, Senate, Committee on Interstate and Foreign Commerce, Investiga-
tion of Television Networks ard the UNF-VHF Problem. Report by
Robert F, Jones, (Journ, 384.5 Un3861)
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Readings, (Conttd)

U.S, ge;AFe,_’Comnittee on Interstate and Foreign Commerce,
R: edsmn_ Network Regulation and the UHF-VHF Problem,
Seport by Harry M. Plotkin (Journ, 38L.5 Un386t)

U.S, Senate, Committee on Interstate and Foreign Commerce,

The Network Yonovoly, Report by Senator John W. Bricker.
(dourn, Y

UeSe Senate, Comittec on Interstate and Foreign Comserce, 85th
Cong., lst Sess, Staff Report, The Television Inguiry:
Television Network Practices, 1957,

UcSe House of Rep., Committee on Interstate and Foreign Commerce,
85¢th Cong., 2nd Sess, Union Calendar No. 509, House
Report No. 1297, Report, Network Ercadcasting. 1958,

Federal Comnunications Comnission (Network reg,)

Federal Comunications Commission, In the matter of application of
Paramount., o ,, Vol. 8, Pike & Fischer, p. 5Ll,

Federal Comnunications Commission, Docket No, 11279 (Pay-IV)
Comments amd Reply Comments by Zenith, Paramount, Skiatron,
Coluzbia Broadcasting Sysvem, Jerrold Electronics, Committee
Against Toll Television,

Smythe, Dajlas W,, Pay-TV: An Attempted Revolution within Cultural
Industry. Current Economic Comment, Nov, 1957, po 49-Cd,

Smythe, Dallas \7,, and Smythe, Jennie N., "The kenace of Pay-IV¥,
The Nation, Jan. U, 1958, p. 5-9. :

Jaffe, Louis L., "The Scandal in TV Licensing", Harper's, September
1957, pe 17s

Canada, Royal Cormission on Broadcasting, Report, 1957,

Paulu, Durton, British Broadcasting (Minneapolis: Univ. of linnesota
Press, 1557). '
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(g) FM and Facsimile Broadcasting.
(L) Fu -
(L.1) Its innovation, |

(1.11) History of the invention and attempted innovation
to 19Uk,

(1.12) Factors affecting innovation, 19LL -

(10121) TGChnicalo

(1.1211) Frequency allocation issues,
(1.2212) Engineering standards. ‘

(1.122) Economic,
(1,1221) The threatened Al market structure,

" (1,1222) The threatened AM set ménufacturing
: corporate market structure,

(1.1223) The preference for TV by sel manu-
facturers,

(1.122l) Personal factors in the FCGC,

(1.13) The potential dissipated.
(1.131) The band shift.
(1,132) Failure to limit or halt AK licensing,
(1.133) Licensing chiefly to AL station licensses,
(1.134) Permission to duplicate AL progiams.
(1.135) Equiprent manufacturers! umvillingness to
' produce broadcast eguipment,
(1,136) Equipment manufacturers! umvillingness to
produce and aggressively market Fl receivers,

(1.2) Income.
(1L.3) Service:
(1.31) Availability,

(1.311) Set saturation.
(1..312) Station population,

(1.32) Quality,
(3.4) Factors supporting a delayed growth;
(1.41) Fringe adéptations of FM broadcasting:
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(1.111)  Storecasting, ‘
(2.412) Background music business

(1.42) Popular taste for Hi-Fi music,

(1cL3) Debasement of AM programs, largely via excessive
advertising,

(2) Facsimile,

| (2.1) Its innovation aborted,

(2.11) History of the imvention to 194l ~
(2.12) Factore affecting innovaticn, 194k - .

(2.121) Technical.

(2.1211) Frequencyallocation jssues,
(2.1212) Engineering standands.

(2.122) Economic,

(2.1221) The threatensd newspaper market
structure,

(2,1222) Resistances arising from uce of
FX channela (see 1,122 abova).

(2.1223) kassive absence of public informa-
tion zbout facsimile,

Readings.
Siepmann, Charles A., Radio’s Second Chance,

Lessing, lLawrence Po, lan of High Fidelitys E, A, Armstrong,

Hills, lee, Facsimile (N.Yo: keGraw=Hill, 1949).
Jones, Charles R., Facsimile (N.Y.: Murray Hill, 1949),

o



